
MAKING THE CASE 2022

Messaging and communication to promote 
active and sustainable travel

Dr Paul Kelly

Physical Activity for Health Research Centre (PAHRC)
University of Edinburgh

Feb 2022

Physical Activity for Health Research Centre (PAHRC)



Prof Nanette Mutrie MBE

http://www.ed.ac.uk/education/rke/centres-groups/pahrc

Key Research Themes
1. The promotion of walking & cycling
2. The investigation of sedentary behaviour
3. Physical activity amongst key ‘at risk’ groups
4. Measurement & Surveillance
5. Communication of key messages
6. Evaluation

http://www.ed.ac.uk/education/rke/centres-groups/pahrc


RESEARCH INTERESTS – PHYSICAL
ACTIVITY EPIDEMIOLOGY

Health benefits of physical activity 
(especially walking and cycling)

Measurement of walking and cycling

Messaging and communicaiton

Evaluation of interventions and policy@narrowboat_paul

https://twitter.com/narrowboat_paul


https://www.pathsforall.org.uk/

https://www.pathsforall.org.uk/


https://www.pathsforall.org.uk/mediaL
ibrary/other/english/paths-for-all-
strategy-2022-.pdf

https://www.pathsforall.org.uk/mediaLibrary/other/english/paths-for-all-strategy-2022-.pdf


“Priority for recovery: the importance of 
active and sustainable travel” (July 2021)



“An introduction to making the case for 
active travel ” (February 2022)



HOW CAN MESSAGING AND COMMUNICATION
SUPPORT AND PROMOTE ACTIVE AND

SUSTAINABLE TRAVEL? 



Michie et al (2011)

https://implementationscience.bi
omedcentral.com/track/pdf/10.11
86/1748-5908-6-42

https://implementationscience.biomedcentral.com/track/pdf/10.1186/1748-5908-6-42


Communication as a key tool in behaviour change

Education Persuasion

Behaviour change

Communication and messaging



Williamson, Baker and Kelly (in development)



“We found mass media, community initiatives 
and environmental change approaches 
increased walking (range from 9 to 75 
min/week).”

https://bjsm.bmj.com/content/52/12/807.abstract

https://bjsm.bmj.com/content/52/12/807.abstract


The 8 Best Investments 

BSc (Hons) Applied Sport Science

https://www.ispah.org/resources/key-resources/8-
investments/

“To support countries, states, cities, towns 
and villages ready to respond, ISPAH 
outlines eight investments that work for 
physical activity, which are supported by 
good evidence of effectiveness and have 
worldwide applicability”

https://www.ispah.org/resources/key-resources/8-investments/


BSc (Hons) Applied Sport Science

Infographic

https://www.ispah.org/resources/key-resources/8-
investments/

https://www.ispah.org/resources/key-resources/8-investments/


BSc (Hons) Applied Sport Science

Necessary but not 
sufficient



http://www.biomedcentral.com/content/pdf/s12966-014-0132-x.pdf

http://www.biomedcentral.com/content/pdf/s12966-014-0132-x.pdf


HOW WOULD BIG BUSINESS COMMUNICATE AND
MESSAGE WALKING? 







walking together



HOW WOULD BIG BUSINESS PROMOTE
WALKING? 

Communication Opportunity Price/cost



https://bjsm.bmj.com/content/early/2020/03/26/bjsports-2019-101447

https://bjsm.bmj.com/content/early/2020/03/26/bjsports-2019-101447
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Aim:
To provide a broad menu of techniques and strategies, which could be 
used to inform the design of future interventions to promote cycling at 
levels below the macro-built environment.

Adapted from Ecological model 
(Sallis, 1998) 



Initiatives, functions and actions

Cycling project

Education Persuasion

Knowledge of 
benefits

Travel 
planning

Tailored 
information

Information 
leaflets Tailored letters

Initiative 

Function 

Action 
category 

Action Route maps



The map

93 Action types 
across the 9 
intervention 

functions





HOW CAN WE COMMUNICATE BETTER?

WHAT INFORMATION SHOULD WE
COMMUNICATE?



Attitudes to active travel among people aged 50-70 in the UK: 
a review of the literature

Davies, Cavill, Corner, Cope

(Aug 2021)

https://ageing-better.org.uk/publications/active-travel-and-mid-life

https://ageing-better.org.uk/publications/active-travel-and-mid-life


Environment

There were virtually no references to the environmental 
benefits of cycling and walking within this review data. 

It appears that enjoying the outdoor environment is much 
more of a motivator for 50-70 year-olds than protecting 
the environment. 

https://ageing-better.org.uk/publications/active-travel-and-mid-life

https://ageing-better.org.uk/publications/active-travel-and-mid-life


There were few or no references to ‘saving the planet’ or 
‘reducing carbon’, and more to enjoying being outside and
enjoying the local environment. 

This includes being part of the local community – meeting 
and bumping into people – as much as green space or 
nature”

https://ageing-better.org.uk/publications/active-travel-and-mid-life

https://ageing-better.org.uk/publications/active-travel-and-mid-life


https://twitter.com/sustrans/statu
s/1399762057810022400

https://twitter.com/sustrans/status/1399762057810022400


LINEAR CAUSE AND EFFECT?



Do we understand peoples’ motives for walking?

Get to work

Parking is 
expensive/difficult

Car is in the 
garage

Walking clears 
my head

I’ve been to the 
pub – can’t drive!



Do we understand peoples’ motives for walking?

It is the quickest 
way

Shops are walkable

Trying to stay fit

No bus route

Want to stop at 
the pub



What is your message?

What do people value?



Messaging of physical 
activity

Dr Chloë Williamson 
University of Edinburgh
twitter: @Chlobobs_ | email: chloe.williamson@ed.ac.uk

With thanks to Dr Graham Baker

mailto:chloe.williamson@ed.ac.uk


Collated and summarized evidence from 123 
studies on physical activity messaging

Headline finding 1

Messages should:
- be positively framed
- highlight short term outcomes 
- specifically relating to mental

and social health 



Headline findings 2

- Messages should be tailored or 
targeted to intended recipient(s) 

Headline findings 3

- When developing messages, 
formative research, 
psychological theory and/or 
social marketing principles 
should be used



Physical activity is cool 
and fun

Physical activity makes 
you feel good

Physical activity is an 
opportunity to connect 

with others

https://twitter.com/chlobobs_/
status/1250758695627247616

https://twitter.com/chlobobs_/status/1250758695627247616


The PAMF (Physical Activity Messaging Framework) 

Williamson et al (2021) https://link.springer.com/article/10.1186/s12966-021-01230-8

https://link.springer.com/article/10.1186/s12966-021-01230-8


WHAT ARE WE TRYING TO ACHIEVE?
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Adapted from Ecological model 
(Sallis, 1998) 

Messaging to change behaviourMessaging to change public opinion



https://bjsm.bmj.com/content/bjsports/54/24/1463.full.pdf

https://bjsm.bmj.com/content/bjsports/54/24/1463.full.pdf


https://bjsm.bmj.com/content/bjsports/54/
24/1463.full.pdf

https://bjsm.bmj.com/content/bjsports/54/24/1463.full.pdf


https://bjsm.bmj.com/content/bjsports/54/24/1463.full.pdf

https://bjsm.bmj.com/content/bjsports/54/24/1463.full.pdf


In summary

Communication and messaging a necessary part of a “systems” approach

Core component of behaviour change but also impacting policy

Physical activity researchers starting to look at this more

And develop frameworks and guidance that will aid practice



Please get in touch if you have any questions!

p.kelly@ed.ac.uk

@narrowboat_paul

Feb 2022

Physical Activity for Health Research Centre (PAHRC)

mailto:p.kelly@ed.ac.uk
https://twitter.com/narrowboat_paul
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